KOAOHKA TAABHOIO PEAAKTOPA

YACTHbIE, KOPMNOPATUBHbIE
M HAPOAHbIE MY3EU
B TYPUCTCKOM
MPOCTPAHCTBE POCCUH
n MUPA

[Joporue apysba, konnern!

Cnewwum nopagosaTb Bac HOBbiM, BTO-
pbim B 2016 r., BbINYCKOM Hay4HO-NMpaKTU4ye-
CKOro »ypHana «CoBpemeHHble npobaemsl
cepBsuca 1 Typusma». B Hem pegakums pewn-
Nla NPOAO/IKUTL YXKe CTaBLY TPagULMOH-
HOM ANA )KypHana TemMaTuKy pacCMOTPeHUA
HanpasneHu n Gopm B3aMMoLeNCTBUA My-
3eMHOro W TYPUCTCKOrO NPOCTPaHcTB. B atoT
pa3 abcontoTHoe 6ONbWNHCTBO CTAaTeN BbINy-
CKa MOCBALLEHbl YaCTHbIM, KOPMNOPATUBHbLIM
W, B MEHbLUEN CTeNeHU, HAPOAHLIM My3eam
W UX pONN B PasBUTUN TypuUsma.

MMeHHO KaTeropusi «4acTHbIM U Kopno-
PaTMBHbIN My3ei» B COBPEMEHHbIX YC/I0BUAX
Hanbosiee NOMHO COOTBETCTBYET OXKUAAHUAM
N TPebOBaHWAM CErOAHALIHErO MOCETUTENA.
MOXHO CKa3aTb, YTO B My3eMHOM gene yxe
Haspena HeobXxo4MMOCTb OTKa3aTbCs OT Mo-
HATMA KNOCETUTENb» U 3aMMCTBOBATL U3 cde-
pbl TOCTENPUMMCTBA MOHATME «TrOCTb». Beap
B OoraTeliwem MHoOroobpasmm cybbeKToB
COBPEMEHHOTO OTEYEeCTBEHHOIO My3eMHOro
NPOCTPaHCTBA KOHKYPEHUMA 3a nocetuTens
MeXAy HAMU MHOTOKpaTHO Bo3pacTaert. lpo-
NMOPUNOHANIbHO AAHHOWN TEHAEHUMM MEHAET-
CA M OTHOLLEHWE K MOCETUTE/O — ero BCe Yalle
BOCNPUHMMAIOT MMEHHO KaK CaMOro A0poro-
ro rocrts, MbITaacb Npeayragatb €ro YaaHus,
WHTepecbl, HacTpoeHue... Kak HU CcTpaHHO,
B 3TOI 06YCNOBNEHHON SKOHOMWKOMN TEHAEH-
UMM MOXKHO YBUAETb BO3BpaLLEHWE K WUCTO-
Kam M Tpaguuuam roctenpunuMcTsa, u3aas-
Ha CyLLecTBOBaBLIMM Ha Pycu 1 o4eHb eMKo
OMMCaHHbIM B NaMATHUKE PYCCKOK BbiToBOW
KynbTypbl XVI B. — «[JomocTpoe». N aeincren-
TENIbHO, CEerofHA yXe BXOAWUT B MPUBbIYHOE
ABNEHWNE, HANPUMEp, YaenuTme B my3see, NoT-
yeBaHME rocTel MUPOXKKAMU U CONEHUAMM
no AaBHMM peLenTam AOMOYaAUeEB ycaaeb-

PRIVATE, CORPORATE
AND PEOPLE’S MUSEUMS
IN THE TOURISM SPACE
OF RUSSIA
AND THE WORLD

Distinguished friends & colleagues!

We are glad to represent to you the new,
second in 2016, issue of scientific and prac-
tical journal «Service and Tourism: Current
challenges». The Editorial Board in this issue
has decided to continue themes of consider-
ation of directions and forms of cooperation
between the museum and of tourism space,
which became traditional for our journal. This
time the vast majority of articles are devot-
ed to the issue of private, corporate and, to
a lesser extent, people’s museums and their
role in tourism development.

It is exactly the concept of «private and
corporate museum» under current condi-
tions most fully meets the expectations and
demands of today’s visitor. We can say that
refusal of the concept of «visitor» and bor-
rowing from the sphere of hospitality the
concept of «guest» is the long-felt need in
museum affair. There is a great variety of
subjects of modern national museum space,
and competition for visitors between them
increases in many times. And in proportion to
this trend attitude towards visitors is chang-
ing — they are increasingly perceived as the
most honored guests, whose aspirations, in-
terests, mood have to be foreseen. Ironically,
in this trend, caused by economic conditions,
we can see a return to the origins and tradi-
tions of hospitality that have long existed in
Russia and have been very aptly described in
the monument of Russian everyday culture
of the XVI century — «House-building». In-
deed, it is now part of the normal thing, for
example, tea parties in a museum, regales
with pies and pickled products to recipes of
inhabitants of old estates-turned-museum,
entertainment programs for adults and chil-
dren, interactive exhibits and many other in-



My3€eeB, aHWMALMOHHble MNPOrpammbl AnA
B3POC/bIX U AeTel, UHTEPAKTUBHbIE SKCMO3MU-
LMW U MHOTUE MHble HOBALMKW B My3eMHOM pa-
60Te. 1 IMEHHO YacTHble U KOpNopaTUBHbIE
My3en Hanbonee onepaTMBHO afanTUpyoTcA
nog 6bICTPO MEHAILMECA BKYCbl U Moxena-
HUA noceTuTeNel, a, cnegoBaTeNbHO, M 3a-
[Al0T BEKTOP Pa3BUTUA ANs BCEro My3eiHo-
ro gena B CTpaHe, HaMAAHO AEMOHCTPUPYSA
TO, YTO My3€el KaK WMHCTUTYUMA KynbTypbl,
crnocobeH cTaTb BarKHeMLel TypuUCTcKon ae-
CTMHauuel n GopMmMpoBaTb TYPUCTCKUE MO-
TOKW. TaKUM ApYaNLLMM NPUMEPOM MOXKET
6bITb My3ei «paHa MakeT Poccusa» B CaHKT-
MeTepbypre, KOTOPOMY B YCNOBUAX XKecToYal-
Wwen KOHKYPEeHUMKN CO CTOPOHbI APYTUX AOCTO-
npuMmevaTeNbHOCTEN 33 AOBO/IbHO KOPOTKUIA
CPOK YAanocb He TO/NbKO 3aHATb OAHO M3
NMAVPYIOWNX MECT No npuBeKaTeNIbHOCTU
ANA TYPUCTOB M 3KCKYPCAHTOB, HO U 060lTH
MHOTMe, AaBHO M3BECTHblE aTTPaKLUN. TaKoM
ycnex abcontoTHO HOBOFO 4YacTHOrO Myses
NPaKTUYECKN HEBO3MOKEH B YC/IOBUAX MNIOT-
HOrO W YCTOABLUEroca My3elHO-UCTOPUYECKO-
ro TYPMUCTCKOrO NPOCTPAHCTBA TaKOro ropoaa,
Kak CesepHas [Manbmupa. N, Tem He meHee,
3TO YAUBUTENbHbBIN, HO CBEPLUMBLUMACA DaKT.
CeroaHa Poccua No KOAMYECTBY YaCTHbIX
M KOPMOPaTUBHbIX My3€€B — O4HA U3 IMAEePOB
B MMpe. Ho noTeHUMan sTux yupeaeHnin Ho-
BOrO TMNa €ELLe AANIEKO He B MOMHOM Mepe uc-
nonb3yeTtca B Lenax Typusama. HamsHo 6bino
6bl nonaraTb, YTO B OTHOCUTE/IbHO HE6O/IbLLOM
no obbemy BblNyCcKe XypHana MOXKHO 6bln10
6bl PAacCMOTPETb Aa)Ke Ma/yH 4YacTb OnbiTa
pasBUTUA «My3eMHOro TypM3ma» Ha mx base.
Tem He MeHee, Mbl HaZeeMcsl Ha TO, YTO OC-
BELLEHHbIE B }KYpHase My3eNHO-TypUCTCKue
NPaKTUKKN CTaHYT NO/Ie3HbIM NOACMOPbEM ANA
MHOIMX 3HTY3MacTOB, Nomoras B popmnpoBsa-
HUW MOUCTUHE KMBbIX My3€€eB» B TYPUCTCKOM
MPOCTPaHCTBE HalLeW CTPaHbl, B T.Y. U Ha OC-
HoBe 6oraTeMwwero MMpPOBOTro OMbITa.
FnaBHbIN pepakTop
npo¢. O.E. ApaHacbeB

novations in museum work. And it is private
and corporate museums more quickly adapt
themselves to the rapidly changing tastes
and wishes of visitors, and, therefore, set a
vector of development for all the museums
in the country. They clearly demonstrate that
a museum as an institution of culture is able
to become a major tourist destination and
generate tourism flows. The museum «Grand
Maket Rossiya» is the case in point. In condi-
tions of severe competition with other attrac-
tions this museum in a relatively short period
of time had succeeded to take one of the
leading places by the attractiveness to tour-
ists and excursionists, and also to circumvent
many long-known attractions. Such success
of the completely new private museum is vir-
tually impossible in the conditions of a dense
and well-established museum and historical
tourism space of such city as North Palmyra
(St. Petersburg). And nevertheless, it is amaz-
ing, but accomplished fact.

Today Russia in amount of private and
corporate museums is among the world lead-
ers. But the potential of such new-type insti-
tutions is far from being fully used for tourism
purposes. It would be naive to believe that
even a small part of the experience of «mu-
seum tourism» based on them could be dis-
cussed in this, relatively small in volume, is-
sue of the journal. However, we hope that the
museum and tourism practices, elucidated in
the journal, would be a useful tool for many
enthusiasts, helping in the formation of a tru-
ly «living museums» in the tourism space of
the country on the basis of rich international
experience.

Editor-in-chief
Prof. Oleg E. Afanasiev



