KOAOHKA TAABHOIO PEAAKTOPA

CUHTYPUCT»:
88 IET UCTOPUN TYPU3IMA

Lopoaue yumamenu, Kosneau!

CerogHAa mbl npeactasnsem Bam oyeHb
HeoObIYHbIM BbINMYCK HaLLero »KypHana, KoTo-
pbi NOCBALWEH UCTOPUM U COBPEMEHHOCTU
CTapeWnLlen oTe4eCTBEHHON TYPUCTCKOM KOoM-
MaHWW Hawemn cTpaHbl — «MHTypucTy». Bbi-
MycK NoAroToBAEH B TECHOM COTPYAHUYECTBE
C 3TOM KOMNaHWel 1 NpuypoyeH K ee 88-ne-
™Mr0. [laHHaA NoYTeHHasA, HO He tobuneinHas
AaTa — camas noaxoAAwaa ANA Toro, 4Tobbl
0606WNTb HAaKOM/IEHHbIA ONbIT U NOABECTU
npesaBapuTesibHble UTOTM HaKaHyHe tobunes.

«UHTYpUCT» — OAMH U3 cambliX y3HaBae-
MbIX B MUPE POCCUMICKMX BpPeHA0B, KOTOPbIN
Y WHOCTPaHHbIX TYpPUCTOB MPOYHO ACCOLMU-
MpYyeTcA C Hallel CTPaHOW, a CerogHAa Cran
eule M CMHOHMMOM KayecTBa, HaAEXHOCTH,
BbICOKOTO YPOBHA cepsuca. Poccua — aTo cTpa-
Ha-UMBW/M3aLMA, BCe pPasHOObpasue KoTo-
pol MOKas3aTb B pamKax OAHOro Typa, MycTb
JaXe MHOrogHEeBHOro, — HenoCu/IbHaA 3a-
Aava. U Tonbko «UHTYpUCT», cyliecTsytowmii
¢ 1928 roaa, 3a MHOrMe rogbl BbipaboTan Hau-
6onee MHTEPECHbIE METOAMKM U GOpMaTbI Npe-
3eHTaL MK Hawe PoanHbl. BO3MOXKHOCTb 03Ha-
KOMUTbCA C BECLEHHbIM OMbITOM 3TOM PaboTbl,
HEKOTOPbIMM NPaKTUKammK u Gopmamm TypuUCT-
CKO-3KCKYPCUOHHOTO 06CNyKMBaHUs «HTYpu-
CTa» NPeAoCTaBAAOT CTPAHMLbI STOFO BbINYCKa.
Ocobbli MHTEPEC, KaK NpeacTaBAseTcs peaak-
UMM, BbI30BYT GOTOKOMUM YHUKABHOM KONEK-
LMK peKNaMHbIX PETPO-MN/1aKaToB, U343aBaeMbix
«UHTYpHcTom» B 1930—60-X IT., 4aBHO CTaBLUMX
QHTMKBAPHOW PeaKoCTbHO.

Pepnakuus xypHana paga tomy pakTy, 4To
PAZbI HALLWMX MAPTHEPOB NOMOHWAA TaKasa op-
raHmM3auma, Kak «MHTypucT». IcKpeHHe ena-
€M HalMM HOBbIM MAapTHEPAM MPOLBETAHMA,
ycnexa, yBepeHHOCTM B 3aBTPaLLHEM AHe.

naeHbili pedakmop
npog. O.E. AjpaHacbes

EDITORS NOTE

“INTOURIST”: 88 YEARS
OF THE HISTORY OF TOURISM

Distinguished friends & colleagues!

Today we would like to bring to your at-
tention a very special edition of our journal
dedicated to the history and modernity of “In-
tourist” — the oldest domestic travel company
of our country. The issue has been prepared
in close cooperation with the company and
arranged to coincide with its 88th anniversa-
ry. This respectable, but not jubilee date is the
most appropriate to summarize the experi-
ence and draw some preliminary conclusions
on the eve of the anniversary.

"Intourist” is among the most recog-
nizable Russian brands in the world that is
strongly associated with our country. Today
it has also become a synonym of quality, reli-
ability, and high level of service.

Russia is a country-civilization, the di-
versity of which cannot be shown in a sin-
gle tour, even if it lasts many days. Only the
“Intourist”, which exists since 1928, over
the years has developed the most interest-
ing techniques and presentation formats of
our country. This issue offers the possibility
to get acquainted with the invaluable expe-
rience of this work, some of the practices
and forms of tourist and excursion service of
“Intourist”.

In the editors’ opinion, photocopies of
the unique collection of promotional retro
posters issued by “Intourist” in 1930-60-ies
will attract the most interest. They have long
become an antique rarity.

Editorial staff of the journal is pleased
with the fact that such organization as “In-
tourist” has joined the ranks our partners. We
wish our new partners prosperity, success,
and confidence in the future.

Editor-in-chief
Prof. Oleg E. Afanasiev




